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abstract
The commonly cited definition of what constitutes a holiday is that it is a change 
from the norm, or an escape from everyday life. But is this the case if tourists are 
going on a self-catering holiday where many of the tasks from everyday life such 
as cleaning, minding children and cooking must still be undertaken? This research 
is specifically interested in the role of mothers, from their own perspective, on such 
holidays. It explores how household responsibilities are divided between partners 
when on holiday and questions does this differ from the situation when at home? In 
so doing this article adds to our understanding about the holiday experience from a 
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gendered perspective. This study has found that actual experience while on holiday 
does differ according to gender. It is clear that while self-catering holidays are an 
‘escape’ from the everyday, women and mothers’ genderized roles are often main-
tained. A mixed-method approach involving two surveys and focus groups was 
employed. The field work for the study was undertaken in the Greater Dublin Area.
1. introduction
In a broad hospitality sense gender has long been an issue of sociologi-
cal interest. It is the nature of maleness and femaleness, and it concerns 
the psychological, social and cultural differences between male and female 
(Giddens 2009). Society has established roles and responsibilities for men and 
for women and mothers and fathers in the home, the workplace, and in terms 
of leisure and hospitality experiences. These roles have an impact on indi-
vidual and family choices regarding holidays and their experiences of tourism 
and hospitality and thus from an industry and academic perspective greater 
understanding in this area is important. 
Self-catering holidays are a popular way for families with children to 
access holidays. They are relatively less expensive and allow families greater 
freedom than perhaps hotel accommodation. A recent survey by MyHome.ie 
in Ireland reported a third of respondents saying cost was their primary reason 
for booking self-catering; this was followed closely by the facilities provided 
by a self-catering property and the opportunity to create ‘a home from home’ 
(Irish Times 2012). Accurate figures on the Irish market for self-catering prop-
erties (including private holiday homes and commercial properties) are diffi-
cult to gauge; this situation is not peculiar to the Irish market (Lynch and 
Johns 2007). However, in terms of providing some insight into the scale of the 
market, Fáilte Ireland (2010) report 369 self-catering properties comprising 
caravan and camping establishments, hostels and group self-catering schemes, 
and D. Quinn (2010) provides a guesstimate of 55,000–60,000 domestic holi-
day homes. This type of accommodation choice is of particular interest for 
this study as it necessitates a number of household chores to be undertaken 
by those on the holiday; many of the routine activities, such as cooking and 
cleaning, that are undertaken at home also need to be undertaken while on 
holiday.
The particular rationale for undertaking this study is the importance 
of understanding another aspect of how everyday life may, or may not, be 
mirrored in the tourist hospitality experience. The specific interest of this arti-
cle lies in exploring, from the female perspective, the question of how men 
and women may, or may not, bring their home domestic responsibility roles 
of mothers and fathers to their self-catering holiday space, and the implica-
tions this has for the individual hospitality experience of their holiday. 
The literature for this study starts with an examination of the broad soci-
ological themes underlying this area of interest. In this first section gender 
is defined, and gender inequality is discussed with particular reference to 
household duties. The sociological literature around decision making within 
families is then commented upon. The second section of the literature review 
brings the aforementioned themes into a discussion of tourism. The literature 
relating to gender in tourism is reviewed, there is a focus on tourism decision 
making within the family, the gap in the literature regarding gender in tour-
ism, and particularly regarding household tasks, is confirmed. 
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2. Gender, Gender roles and the faMily household
Gender as a sociological construct is pervasive in the consideration of much 
of how we come to understand behaviour within society. Interestingly, sociol-
ogy has mainly conducted research about men (Abbot et al. 2005); there are 
considerably fewer studies of women and topics, including mothering, that are 
particularly of relevance to them. This article aims to expand this literature. G. 
Murdoch (1949) argued that biological differences between men and women 
were the basis of the sexual division of labour. T. Parsons (1955) developed 
the theory of ‘the expressive female’, which views the role of woman in the 
family as that of nurturer, to provide warmth, security and emotional support. 
He contended that the male role is instrumental (i.e. the male is generally 
the breadwinner). In the 1960s, researchers were beginning to say differences 
between men and women are as much social as biological (Haralambos and 
Holborn 2008).
A. Oakley (1974) disagreed with both Parsons and Murdoch and consid-
ered ‘the expressive female’ to be a myth used to justify the suppression of 
women. She concludes that gender roles are culturally rather than biologi-
cally determined. In later work she declares ‘the most important and enduring 
consequence of industrialization for women has been the emergence of the 
modern role of housewife as “the dominant mature feminine role”’ (Oakley 
1981: 10). It is the particulars of this role in the home, and that of a part-
ner, and how they are, or are not, brought to the self-catering holiday experi-
ence, that is of interest in this study. Nowadays postmodernists say we should 
accept that ‘humans today differ in the construction of their identities as 
men, women and children, husbands and wives, mothers and fathers […] we 
should abandon the idea that one single narrative or story can help us to fulfil 
our potential’ (Bilton et al. 2002: 253). This provides some interesting context 
from which to consider the roles and duties assumed by men and women in 
the case of a self-catering holiday.
Gender inequality has become a central concern for sociologists and it 
is generally thought to flourish because of the aforementioned socialization 
into different roles (Giddens 2009). There does appear to be a trend towards 
greater equality. In 1977, 65 per cent of all adults surveyed agreed with the 
comment ‘It is much better for everyone involved if the man is the achiever 
outside the home and the woman takes care of the home and family’. By 2006, 
this was down to 36 per cent (NORC 2007: 321). Younger couples are more 
likely to have observed a loosening of gender stereotypes in their parental 
homes and are more likely to implement equality in their own homes (Warde 
and Hetherington 1993); there is some change in what we regard as a ‘father 
tasks’ and ‘mother tasks’. 
However, there is something of a ‘lagged adaptation’ in terms of the rene-
gotiation of domestic tasks between men and women developing more slowly 
than women’s entry into the labour market (Gershuny 1994). A Norwegian 
study (Kitterød and Pettersen 2006) found that there was selectivity in the chores 
men chose to take on when their female partners were not available. The study 
suggests that dual-earner parents rely mostly on external childcare to substi-
tute for the mother’s absence. The tasks selectively chosen by men tend to be 
shopping and cooking (van Berkel and de Graaf 1999). More recent economic 
conditions have however created a situation where there is more pressure on 
male workers, the process of equalization between male and female has stalled 
and there has been some reversion to old attitudes (Crompton et al. 2005).
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In terms of decision making within families and between men and women, 
changes have taken place over the last twenty years that may have altered the 
decision-making process in families (Kang and Hsu 2005). The main factors 
considered are a shift from the command to the negotiation method for 
family decision making (Clulow 1993); the presence of two incomes, which 
has increased status and options for women; and men doing more household 
chores and taking more domestic responsibilities (Hupfer 2002). All of these 
factors have led to more joint decision making.
3. tourisM, Gender and faMily holidays
In spite of the fact that ‘gender is a core interest for sociology’ (Crow and Pope 
2008), this is an area which has received relatively little attention in the tourism 
literature, notable exceptions would be the contributions of Cara C. Aitchison 
(2009, 2007), Fiona Jordan and Cara C. Aitchison (2008), Fiona Jordan (2006), 
C. Cockburn-Wootten et al. (2008), Annette Pritchard et al. (2007b), Nigel 
Morgan (2000), Annette Pritchard et al. (2007a, 2007b) and Annette Pritchard 
(2000). Yet, the research that has been conducted shows that gender is rele-
vant and plays a role in terms of issues such as marketing, holiday deci-
sion making, destination choice, entrepreneurship, employment and tourist 
behaviour. While a common topic of discussion in sociology is the division 
of household tasks, this has not been addressed in the tourism literature and 
the key question of this research is: do these roles and responsibilities differ 
when families are on holidays? When on a self-catering holiday, do mothers 
and fathers take on different tasks to those in the primary home? How are the 
personal dynamics and relationships within a family different when they are 
on holiday? So does the tourism experience fundamentally change the defined 
gender roles that individuals may have in their everyday life?
Aitchison (1998) notes that while feminist leisure studies has become 
established, an area of tourism and hospitality research which could be 
defined as feminist tourism studies does not exist in the same way. A search 
for literature on gender and hospitality, and gendered hospitality, provides a 
significant literature on gender as it relates to hospitality workplace practices 
but almost nothing from the perspective of the tourist or hospitality recipi-
ent. One interesting paper exploring the ‘Expectations of the service experi-
ence offered by restaurants and cafés in Hamilton, New Zealand’ (Mohsin 
et al. 2005) does suggest difference in actual experience according to gender. 
Another more recent paper concludes that expectations of hotel hospitality 
are influenced by personal factors such as gender (Ariffin and Maghzi 2012).
When analysing tourist behaviour, D. Collins and C. Tisdell conclude that 
‘gender has an important influence on travel demand’ (2002: 142) and E. Frew 
and R. Shaw (1999) show that personality type and gender influences tour-
ists’ behaviour in terms of visiting attractions. N. McGhee et al. (1996) and 
V. J. Freysinger (1995) show that tourism motivations differ according to 
gender and F. Meng and M. Uysal state that ‘gender differences were revealed 
in the perceived importance placed on destination attributes’ (2008: 462). E. 
Kim et al. (2011) found distinct differences between gender groups regarding 
their motivations for using sources such as online hotel reviews.
Much of the previous attention to gender and tourism relates to what 
V. Kinnaird and D. Hall (1994) describe as the role of gender in tourism proc-
esses in terms of the economy, the environment and society. However, in a 
broader sense, one of the key contexts in which the issue of power, inequality 
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and gendered relationships is most evident, and much researched, is within 
the family and the home. From a tourism perspective, this dynamic of family 
roles and relationships has focused on decision making as regards the holi-
day (e.g. Cosenza and Davis 1981; Madrigal 1995). Z. Mottiar and D. Quinn 
describe women as the ‘gatekeepers to the tourism product as they initiate the 
idea of going on a holiday and collect the information. This shows a degree of 
power by women in households which can be exerted in the holiday decision’ 
(2004: 158). 
Previous studies highlight the importance of deconstructing the family 
group and examining the individual experiences and roles of its members. 
Some authors have researched mothering and leisure and tourism, and this 
highlights how the mothering role continues throughout the holiday and 
influences holiday decisions. For example, P. Davidson discussed how women 
choose to go to places such as Disney World as ‘that was the place they could 
develop a particular relationship with their children […] offer a new experience 
to their children in a way which fitted with what they wanted to achieve as a 
mother’ (1996: 98). Furthermore, the experience of the holiday was described 
by one mother in Davidson’s research as ‘relaxation, being with the family, 
doing things that you don’t normally do, like walking along the beach and 
that gave me satisfaction, to see them enjoying that, to see them having a play 
in the sand or looking for shells’ (1996: 97). This highlights the importance of 
nurturing relationships while on holidays for women and also shows that the 
mothering role continues to be an important aspect in preparing, defining and 
enjoying a family holiday.
While such research does move the area of concern into the home and 
family this article seeks to probe further by dealing specifically with the issue 
of domestic responsibilities, and how they may differ between mothers and 
fathers, while on holiday. Much research on gender in sociology focuses on 
the division of labour or roles and responsibilities within households. Even 
though on self-catering holidays, in particular, many domestic responsibilities 
still need to be conducted, this discussion is clearly absent from the tourism 
literature.
National and international data repeatedly shows that women domi-
nate in terms of domestic duties. The UN reports that women spend at least 
twice as much time as men on housework (2010). Similarly C. Cooper (2009) 
comments on how in Australia women do about two-thirds of the housework 
and in the United Kingdom time use surveys show that women spend double 
the amount of daily time that men do on domestic work (http://www.statis-
tics.gov.uk/cci/nugget.asp?id=7). N. Feuvre says that,
It is necessary to take a closer look at the nature of tasks carried out 
by the minority of men who take part in domestic work. Around 
60% of European men participate from time to time in shopping, an 
activity which can be equated with leisure and which allows them to 
directly control the family purse strings, while scarcely 30% participate 
in any way in cleaning or cooking. 
(2003)
It is interesting to note that some have observed the distinct support of women 
in acceptance of this status quo. B. Beagan et al. observe ‘an overwhelmingly 
common rationale offered by women was that it was simply easier to do the 
foodwork themselves’ (2008: 668). S. Kawamura and S. Brown note that 
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the ‘more the wives believe they matter to their husbands, the more likely 
they are to report the division of housework is fair, regardless of the share 
of housework wives perform’ (2010: 976). What has not been studied to date 
however is whether the imbalance in terms of domestic work persists while 
on holiday? In a different environment with different routines and expecta-
tions do women still undertake the significant share of domestic work and so 
are genderdized roles maintained? Cockburn-Wootten et al. (2008) demon-
strated that grocery shopping positions women within traditional discourses 
of housewife and mother and so restricts their access to leisure time. This 
article explores whether something similar is happening in the self-catering 
holiday context. 
Tourists are motivated by a variety of factors including weather, activities, 
relaxation and for social reasons but change and escape have been identified 
as key motivations. E. Wickens observes that ‘the theme of escape is a major 
pre-occupation in theoretical discourses on why people leave their home 
environment for holiday in another country’ (2002: 843). But for a woman 
who is responsible for most of the household chores and often the childcare, 
if they go on a self-catering holiday how are they escaping their everyday life? 
As Davidson observes there is a ‘contradiction of a work-filled event being 
accepted as a holiday experience’ (1996: 89). She challenges the perception 
that holidays are about rest, relaxation, escape and at times excitement and 
that they constitute part of a work leisure dichotomy for women; instead they 
are ‘defined as much by relationship and contribution to self-identity as it 
is by reduced pressure and pleasure’ (Davidson 1996: 102). Building on this 
research, this article further discusses the issue of a holiday as an escape and 
also investigates to what extent couples’ roles and responsibilities as parents 
change when they are on holiday so that in fact each is escaping their every-
day role. 
4. MethodoloGy
This research study was undertaken from a loosely feminist perspective. 
Cockburn-Wootten et al. (2008) highlight that there is no one feminist 
method, however, there are common traits to feminist methods including 
an advocacy ‘wo ld-view’, a participant-centred focus and an empathetic 
stance (Collis and Hussey 2009). This research involved a number of different 
phases and took a mixed-method approach whereby findings from two differ-
ent survey instruments and focus group findings were compared and used to 
gain understanding of the issues. There is more insight to be gained from the 
combination of both qualitative and quantitative research ‘than either form by 
itself’ (Creswell 2009: 203). In each successive round of research the research-
ers learnt more about the issues of interest. The general approach does then 
incorporate some of the tenets of grounded theory. 
In the first instance, a self-completion questionnaire was distributed to 
eleven couples, one for each partner to complete. The couples were randomly 
recruited from among the work colleagues of the authors across several 
categories of employment within Dublin Institute of Technology and a 100 
per cent response rate was achieved. This exploratory questionnaire asked 
questions about roles and responsibilities at home in everyday life and the 
situation when on holidays. This first phase confirmed a number of issues, 
first that there was no discernable difference between the response of both 
parties in terms of the division of responsibilities and second that there does 
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appear to be a difference in terms of the ways that responsibilities are shared 
at home and on holiday.
The second phase involved a quantitative approach that used a ques-
tionnaire and acquired 145 responses from a total of 250 questionnaires; a 
58 per cent response rate. Distribution of the questionnaires in Dublin was 
based, in an iterative process, on the personal and also, again, professional 
networks of the authors. These respondents were split 60:40 between women 
and men. This approach was used in order to develop a broad picture of the 
issues of concern through the use of a detailed questionnaire that contained 
primarily closed questions. Phases 1 and 2 of the study were completed during 
May to July 2010. The questions for the questionnaires were developed directly 
from the main objectives of the study and were amended as appropriate from 
Phase 1 to Phase 2. The analysis of both sets of questionnaires was facilitated 
by the use of SPSS. Frequencies, cross-tabulations and results of appropriate 
tests of association between variables were produced. 
On reflecting on the findings from these first two phases of the study the 
decision was made to delve further into the issues raised. The third phase 
then added depth to our analysis as we conducted two focus groups during 
March 2011 in one of the authors’ homes in suburban Dublin with women 
who have children and who have had self-catering holidays in the past year 
to discuss these issues in more detail. It was decided at this stage to concen-
trate on the female and mothering perspectives of this issue simply because 
it was perceived that men, and perhaps children, would constitute separately 
rich phases of a longer term overall research project and that is why the focus 
groups were comprised of women only. This in no way negates the impor-
tance of studying this issue from a male perspective, as H. Schänzel and 
K. Smith (2011) note: there is a distinct shortage of research into fathers on 
holiday. Furthermore, a limitation of this study is that it focuses on white, 
heterosexual couples and only their perspectives of gendered domestic roles.
The first group consisted of eight women aged between mid-30s and 50; all 
had children and all had been on a self-catering holiday in the last year. All of 
these women worked in the home full time. The second focus group consisted 
of six women in the same age bracket who had also had self-catering holi-
days in the previous year but these were women who all worked outside the 
home. The specific age group of the participants in the focus groups must be 
acknowledged as women of this age, all (bar one) have children under the age 
of 12, and so they form a particular component of female self-catering tourists 
and their situation is not the same as those who do not have children, those 
who have older teenage children or who have adult children. However, due to 
the particular dependence of young children on their parents, selection of this 
group, where there are many domestic responsibilities that need to be under-
taken while children are still young, make them a particularly interesting group 
on which to focus. The analysis approach to this data was thematic (Spiggle 
1994); the transcripts of the focus groups were dissembled and reassembled 
into themes of common interest between the two groups. Both authors were 
involved in this process which required complete immersion in the material. 
5. findinGs and analysis
In-depth analysis of both the quantitative and qualitative data resulted in the 
identification of three key themes; division of responsibilities, escape, and 
routine and changing relationships. These are discussed in detail below. All 
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names used are the real names of the focus group participants, as agreed by 
the participants.
5.1 Division of responsibilities
Reflecting the national data discussed above, the first finding is that, at home, 
women are primarily responsible for household chores. A total of 60 per cent 
of female respondents state that they do most of the household chores when 
at home, while only 17 per cent of men said that they have primary responsi-
bility. A stereotypical gender divide is evident with men predominantly doing 
gardening and women engaged in the cleaning and food responsibilities. It 
is notable that there is a very low figure for minding the children and this 
reflects the fact that a high proportion of the sample work full-time, thus 
those that have children must use some form of childcare. In the focus groups, 
it was clear that, for most, while this clear division of labour does exist, there 
appeared little animosity about this fact. For those who worked in the home, 
opinions can be encapsulated in Lucy’s comment ‘I am a stay-at-home mum 
and Mark is at work so I think that is fair enough… that’s the deal’. While 
in the focus groups some of the women who worked outside the home 
were surprised when they thought about how much they did, with Dervilla 
commenting ‘I am depressed, I never realized I did so much’. All noted that 
things were different at the weekend, in part because much of the domes-
tic work happened Monday to Friday and also because male partners are at 
home and in particular would play a larger role in terms of bringing children 
places and minding them. 
So the first key question is, is there a change in household responsibilities 
when on a self-catering holiday? This type of holiday necessitates that many 
of the household tasks listed in Table 1 continue to occur while on holiday. So 
does the person who does them at home continue to do them on holiday? As 
Table 2 shows, both male and female respondents do less household duties 
when on holiday. In every housework category, less respondents report that 
they do this job on holiday than at home, so overall, there are less domestic 
Female Male
Clean the house 63 9
Cook the food 59 17
Decide what is for dinner 59 11
Make decisions re. grocery shop 70 7
Do the grocery shop 58 15
Manage the household budget 33 24
Pays the bills 33 39
Mind the children 14 7
Cuts the grass 9 64
Wash the clothes 46 9
Iron the clothes 38 13
Clean the bathroom 49 17
Table 1: Proportion of female and male respondents who say they solely or mostly 
do the following at home.
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responsibilities being undertaken while on holiday. However it is clear that 
many tasks are still being performed – 37 per cent of people still wash clothes 
and 30 per cent cook food. The key issue of interest here is how the work is 
distributed between partners.
Table 3 focuses on the female respondents and asks how are household 
responsibilities shared when on holidays? Three key findings are exhibited. 
First, some duties are not done at all by most people while on holiday. The 
clearest example of this is ironing, which 51% do not do while on holiday, and 
in 28% of cases, neither partner cooks food or cleans the bathroom while on 
holiday and in 29% of cases neither partner washes clothes. Participants in 
the focus group also noted that when on holidays there is less work attached 
to keeping the house running, for example Irene remarked that:
Even talking about kids having to be dressed … They get into their 
swimming togs first thing in the morning and they stay in them, it is 
At home On holiday
Clean the house 41 26
Cook the food 42 30
Decide what is for dinner 40 24
Make decisions re. grocery shop 41 19
Do the grocery shop 41 14
Manage the household budget 30 25
Mind the children 14 4
Wash the clothes 46 37
Iron the clothes 38 23
Clean the bathroom 49 33
Table 2: Proportion of all respondents who undertake household duties at home and 
on holiday.
Table 3: While on holiday how are the household responsibilities shared? 
(Proportion of female only respondents.)
Female Male Both Neither
Cleans the house 37 1 36 25
Cooks the food 36 10 26 28
Decide what is for dinner 29 6 53 12
Makes decisions re. grocery shop 26 5 61 8
Do the grocery shop 16 8 66 11
Manage the household budget 19 23 57 1
Mind the children 7 2 64 28
Wash the clothes 53 4 13 29
Iron the clothes 36 4 10 51
Clean the bathroom 45 5 22 28
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brilliant. Nobody has to be fed, there is this big bowl of fruit in the 
centre of the table and people take it as they want it. Eating and dress-
ing are just so easy and the focus is let’s get out. 
Similarly Dervilla said ‘when you are on holidays you are out of the house, 
you are not thinking, I have to get on a wash, when you are on holidays you 
bring enough clothes, it flows, there is a relaxation’. Sheelagh agrees saying 
‘you don’t have this endless list of jobs’.
The second pattern is that more responsibilities are shared – 80 per cent 
of respondents agreed with the statement ‘on holidays I feel like we share 
the household chores’. This finding is consistent with S. Kang and C. Hsu’s 
(2005) work on household decision making in general and corresponds more 
specifically to Davidson’s findings that on holidays ‘women “get away” from 
pressure … as there is assistance with childcare and housework’ (1996: 95). 
This was also reflected in the focus groups when Lucy said ‘we split a lot … 
but there would be no ironing of clothes for example’, and Claire said ‘some 
things don’t get done … cleaning the bathroom wouldn’t be high on my 
agenda when on holiday … some of the cooking would fall away … and I 
think most of those jobs get shared’. Comparing Table 1 and Table 3 shows 
that deciding what is for dinner, making decisions about grocery shopping 
and minding the children become shared responsibilities between the mother 
and the father. In her research, Feuvre (2003) similarly notes that the role of 
those men who do participate in domestic work ten s to be in terms of shop-
ping and they classify this as a leisure activity rather than a domestic chore. 
There is some resonance here of Bilton et al.’s (2002) postmodern construc-
tion of gender identity. It certainly could be argued that the tasks of shopping, 
deciding what is for dinner and minding children are the more rewarding of 
the domestic responsibilities explored and this will be discussed in more detail 
below.
The third finding is that some jobs remain primarily in the female domain. 
As Table 3 shows, washing and ironing the clothes, cooking the food and 
cleaning the bathroom are tasks that are either not done on holiday, or if 
they are, continue to be undertaken by the women. When asked in the focus 
groups about whether gender roles are maintained when on holidays there 
was general agreement that this is the case. An interesting discussion about 
efficiency ensued when Clare said the reason for this was ‘because you can’t 
change what you do automatically for two weeks that would make life very 
inefficient’. Lucy added:
because when you go away on holidays you want it to be efficient 
because even if efficiency is getting up and going to the beach for five 
hours you still want to do that, you don’t want to be stuck in the house 
until twelve o’clock, taking forever, you want to [get ready] in the ten 
minutes that you normally do it in and just be gone.
Ursula took the example of packing the bag to go out saying if her husband 
is there then 
at least he can take [the children] off while you pack the bag … what 
would normally take you ten minutes would take you five. Whereas if 
you were to tell him to pack the bag it would take hours, and half the 
stuff would not be there when you got there.
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These findings echo those of Beagan et al. (2008) and J. Small (2005) as previ-
ously discussed.
The quantitative and qualitative data point to the fact that while on holi-
day some domestic responsibilities are simply not engaged in and others are 
shared much more than they are at home. But this is not the case with all 
domestic responsibilities and the focus groups show that participants feel that 
they maintain their gender roles and responsibilities, and parental roles, while 
on holiday and in so doing, create efficiencies which allow them and their 
families to maximize the holiday experience. Thus the holiday environment is 
still one in which gender inequality in terms of domestic chores exists although 
the inequality is less extreme and it is notable that the women see this state of 
affairs as an efficient way to maximize the enjoyment of the family. 
5.2 Escape and routine
While it has been shown that many domestic responsibilities are shared on 
holidays rather than done solely by women, nonetheless if women are still 
cleaning clothes, cooking and cleaning the house or apartment on holiday 
then to what extent is it an escape from the everyday? Small (2005) contends 
that women on holiday are primarily seeking freedom from their roles as 
unpaid carers. In the focus groups when the issue of what a holiday is ‘an 
escape from’ was explored, it is the escape from a routine which is the most 
important attribute – Alison says ‘the change in routine is the biggest thing 
for me when on holidays’, Clare notes ‘you just want to shake off the routine’, 
Catherine says ‘no routine, no bedtime, no certain bedtime, no certain getting 
up time, no certain lunchtime even, or certain mealtimes’. Sheelagh remarks 
that on holidays you ‘can take it more as it comes’. 
It is interesting to note though that it is not that there is no routine, what 
actually happens is that a holiday routine emerges. This reflects the findings 
of N. White and P. White (2007). Fiona observes ‘I do think I get into a certain 
routine. I find I will be thinking about the picnic lunch when I get up and the 
girls still wake up at a certain time and we do get into that certain routine’. 
Irene says that 
we found we would go over to the lake and spend the whole afternoon 
there, and the kids would come back and they would be a bit cranky at 
four or half four and we have found ourselves getting into a routine of 
putting on a DVD and we would just sit and relax and maybe have an 
aperitif or whatever and slowly get dinner ready. But I don’t think that 
routine is any harm, I think children really like routines. But they are not 
rigid routines. 
Sheelagh talks about these holiday routines as ‘unrestricted routines’.
Activities that are part of routines at home such as shopping become 
much more of an experience when on holiday. When asked if shopping was 
different when away in both groups there was an animated consensus Alison 
said ‘completely, it is pleasurable’. Just wandering through the shops that are 
different you would tend to buy different things. Irene noted that when on 
holiday
the children enjoy shopping … there are fish displays which you would 
take photographs of and the kids are fascinated with it. And they have 
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loads of samples of fruit and you can try things, and they are buying melons 
and all sorts of things and it is so fresh and everything tastes different.
So the routine of shopping becomes a more pleasurable family activity that 
transforms it from being a domestic chore and routine into a family experi-
ence and adventure. There is then some agreement here with the work of 
Cockburn-Wootten et al. (2008), who examines routine and non-routine 
shopping behaviour from a gender perspective.
It is also interesting to observe how while it is great to escape an everyday 
routine those women in the focus group who holiday for longer periods enjoy 
and look forward to returning to the routine. Dervilla said:
Last summer I went away for five weeks and it was brilliant. But I was a 
little bit putting on a face because the reality of it was I was five weeks 
out of routine, the kids were out of routine they were up until eleven or 
twelve at night, they wouldn’t have a sleep during the day like the locals 
so their behavior went south … so I was well and truly ready to come 
back after five weeks.
So it is clear that being on holiday is an escape. Some domestic responsi-
bilities do not have to be undertaken, others become shared responsibilities 
with partners and others, such as shopping, can become a much more posi-
tive experience which is shared by all in the family. While the escape from 
everyday routines is what makes a holiday, it is interesting to note that other 
routines emerge while on holiday, but these routines are different as they are 
less rigid and restricted. Thus it is not having a routine that a holiday facilitates 
escape from, it is the nature of the routine which changes while on holiday. 
In some ways it is this relaxed routine that is part of the positive memories of 
the holiday, the vibrant and excited discussion about the experience of food 
shopping while abroad and the discussion of what a typical day on holiday is 
shows that many like the fact that they have this relaxed routine that is part 
of the holiday experience. When they recollect about holidays, it is many of 
these factors which constitute the memories of the holiday. 
5.3 Roles and relationships within the family
As holidays are an escape and there is a shift in domestic responsibili-
ties among women, are relationships and roles different when on holiday? 
Interestingly the survey showed that in spite of the fact that more chores are 
shared, only 36 per cent of respondents ‘feel like my role in the family is differ-
ent’. This different role is reflected by Dervilla’s comment that her role would 
change a bit from ‘being an organizer and carer … I would tend to sit back a 
bit and my husband would kind of take over’. But the belief that their moth-
ering role did not change while on holidays was also the consensus view of 
the focus groups, with Alison saying ‘I think your role as the mother doesn’t 
change … you are always wondering if they are ok’. Lucy adds ‘whenever we 
go anywhere it is “how much food we have, do we have nappies, how much 
water do we have, are we going to be near toilets? All that kind of stuff that is 
my role”’. Viv commented that 
I sometimes feel I am more wrecked after a holiday because there is so 
much more … running around … when on holiday with the family it’s 
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fun and you are having a great time but there is still a lot involved in 
shifting around a family.
For most, it seems that parental roles do not change on holidays; this is in part 
because minding children and a family continues even while on holiday. It 
also may indicate that respondents do not define their role within the family 
in terms of domestic chores but more in terms of parenting which continues 
while on holiday. Davidson (1996: 98) discusses the importance of relation-
ships for women and how the ‘holiday functions as a place where women can 
indulge in any of these roles, such as the role of mother, in a more satisfy-
ing way’.
In terms of relationships, 45 per cent of the survey respondents feel that 
‘on holidays my relationship with my partner is quite different than it is when 
we are at home’. In the focus groups, there was much discussion around 
the fact that you have more time with your partner and more relaxed time; 
Yvonne says ‘it is 24/7 with your partner when you are on holidays’, there was 
general agreement that you discuss things as a couple more when you are 
away ‘because you have time to do it’ (Ursula). According to Sheelagh, there 
is time for a ‘real chat… it is not squeezed in between don’t forget this and 
don’t forget that, at home you talk a lot about the “business of the day”’. Two 
participants whose husbands work away during the week spoke about the 
adjustment that is needed when on holiday as they are spending all day every 
day together and Claire B said that while ‘we would look forward to [holidays] 
I have to admit, when he goes back to work, I am happy and he is happy to go 
back to work as well. Because it is stressful’. 
Relationships with children are described as ‘far more relaxed’ and ‘there 
are less conflicts’. The lack of television and technology was also noted by a 
number of participants as a positive thing about holidays. The being relaxed 
with children and doing things like swimming together, playing and having 
bicycle races were cited as things that mothers are much more likely to do on 
holiday than at home. It was also noted that when a child asked you to do 
something with them on holiday you would do it straight away, whereas at 
home you would say just wait until I get this job done first … and then at the 
end of the day you would realize you had never done that with them (Dervilla). 
Davidson discusses how ‘a holiday functions as a place where women can 
indulge in any of [their] roles, such as the role of mother, in a more satisfying 
way’ (1996: 98) and this is a theme that emerged from the focus groups. The 
importance of the role of the father in terms of children also needs to be noted 
and this reflects the work of Schänzel and Smith who identify a key role of 
fathers on holidays as the ‘main entertainer of the children’ (2010: 18).
6. conclusion
What this article illustrates is that first when we analyse the experience of holi-
days we need to be cognizant of the fact that this experience can be very differ-
ent for men and women, mothers and fathers. The literature to date shows 
that gender has an influence in terms of tourism demand and motivations, 
but this study shows that the actual experience while on holiday can also be 
different. There are clear product development and marketing implications of 
such a finding for the hospitality and tourism sectors. Second, although holi-
days are an ‘escape’ from the everyday, in terms of a self-catering holiday for 
women and mothers, genderdized roles are most often maintained. They still 
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do many of the same domestic tasks as they would when they are at home, 
with the only difference being that some responsibilities rather than being 
done alone are shared. Some jobs such as shopping and childcare are shared 
and some other tasks such as ironing often are not done while on holiday. 
Nonetheless, where cleaning clothes and preparing food still need to be done, 
it is predominantly the women who still perform these tasks, thus maintain-
ing a higher proportion of domestic responsibility even while on holiday; they 
maintain their genderdized roles. 
So an escape for many female tourists does not necessarily involve an 
escape from everything at home, but from a pragmatic point of view, it means 
less domestic responsibility, and by them maintaining their genderdized 
role they can maximize the holiday experience by efficiently carrying out the 
tasks that they do at home in the quickest time possible. It is also notable 
that a family routine emerges on holiday and often this incorporates domestic 
responsibilities, but the routines are much less rigid and restricted than those 
in their everyday life.
This research has shown that the imbalance in the division of household 
labour continues while on holiday. This reflects the fact that national data 
shows that even in situations where both partners work outside the home, 
women take on more of the domestic responsibilities. On a positive note, 
there is more sharing of some responsibilities while on holiday – although the 
relative ‘niceness’ of such responsibilities has been discussed above. What is 
interesting to note is that the focus group discussions did not indicate dissat-
isfaction with this situation; it made sense to the women for them to do what 
they do at home as they could do it most efficiently and so maximize the time 
spent doing the things that the family wanted. This reflects the Beagan et al. 
(2008) finding that women felt it was ‘simply easier’ to do the jobs themselves. 
In her study R. Deem showed that while ‘housework was a major feature of 
many women’s lives … for some the “break” from the routine of paid work 
was more significant than the continuity of domestic obligations’ (1996). This 
perhaps goes some way to explaining the lack of dis-satisfaction. 
From the hospitality industry perspective, it is also important to note that 
the women prioritize the satisfaction of the family group as a whole and take 
the actions necessary to maximize the group’s enjoyment as a whole. When the 
mothers, who participated in the focus group discussed their holidays, it was in 
terms of their families. They were choosing a self-catering holiday as they said 
this is what suited the children best and they were continuing to be primarily 
responsible for getting children ready, cleaning and cooking as this meant that 
the family as a whole would have more time to enjoy the holiday. This reflects 
the work of Davidson (1996) discussed above, whereby holiday choices are made 
in the context of what is best for children. This shows that the holiday experi-
ence for women when holidaying with families is constrained by the needs of 
the group as a whole and the women appear to maintain their gender roles in 
order to ensure that the holidays goes as smoothly as possible for the family as 
a whole. While they enjoy the break away from everyday routines, the holiday 
itself creates a routine because ‘your role as a mother never changes’ (Alison). 
From a feminist perspective, the unequal division of labour in households and 
the genderdized roles of women as mothers are maintained while on holidays.
The contribution of these findings to the literature is important from a 
number of different perspectives. In the first instance, they add to the soci-
ological debate about gender and household responsibilities. Second, they 
make a contribution to the debate about to what extent holidays are an escape 
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from the everyday, and third, in terms of the research on gender, tourism and 
hospitality, it provides another avenue of research which is concerned with 
the family and the division of labour while on holiday. It is clear that while 
women do classify a self-catering holiday as a holiday and an escape, in real-
ity, the gender inequality that is evident generally within the home is perpetu-
ated while on holiday. There is evidently plenty of scope for further research, 
most immediately among fathers, in this area that links hospitality, gender 
and tourism. This area is firmly rooted in what has been characterized as the 
current sociological debate in hospitality and tourism (Lashley et al. 2007).
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